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The Cohort 

                                                           
1 TNS-BMRB & PSI. (2015). Factors Affecting Public Engagement by Researchers: A study on behalf of a 
Consortium of UK public research funders., (December), 1–69. Retrieved 
from https://wellcome.ac.uk/sites/default/files/wtp060033_0.pdf 
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1. Participant Survey findings 

1.1 The survey respondents:  
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2 BarCamp is an international network of user-generated conferences, which originated primarily focused 
around technology and the web. They are open, participatory workshop-events, the content of which is 
provided by participants. Unlike traditional conference formats, they have a self-organising character, relying 
on the expertise and the responsibility of the participants. https://en.wikipedia.org/wiki/BarCamp  

https://en.wikipedia.org/wiki/BarCamp
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Appendix 

 

Full Training Programme: 

Monday, 22 November: Equity, Diversity and Inclusion 

 Welcome and Introduction to CFA! 09.00-09.45 GMT 
with Sarah Cruise 
In this interactive session Sarah Cruise, our CFA facilitator, will kick-start the week with introductions 
to the project team and some of the tools we will be using to collaborate with throughout the week. 
We will take the time to pause and get to know each other, reflect on what we hope to achieve 
through the Academy, and consider how we will engage with one another over the course of the 
week. 
We look forward to seeing you there! 

 Resilience, 10.00-11.30 GMT 
with Dr Em Dixon, Dr Rahma (Red) Elmahdi and Dr Furaha Asani  
This session - and indeed all day - is focused on equity and resilience. We have a great selection of 
speakers who will share some of their own experiences of considering and challenging power and 
privilege, why issues of equity are so important to consider at the start of our thinking about engaging 
the public and how we bring our 'whole selves' to the process of engaging with people around our 
research. 

 Power and Privilege, 14.00-15.30 GMT 
with Dr Emily Dawson 
The exclusive, inequitable failings of the multidiscipline we call public engagement & science 
communication have had demonstrable implications for life and death on a mass scale in 2020. 
Accusations that in previous years may have seemed like hyperbole have become inescapable 
conclusions about the world we are living in. Under these circumstances, how might we think about 
meaningfully inclusive public engagement & science communication practices? What language, 
concepts and practices do we need to transform public engagement & science communication and 
create a more useful, more equitable field? 

 Panel Discussion // Challenging our Power and Privilege, 17.30-18.30 GMT 
Moderator: Dr Red Elmahdi 
Panel: Suzanne Alleyne, Sir Jim Smith & Rob Berkley 
This panel discussion brings together different perspectives on how power and privilege play out in 
research and in engagement with people with experience of marginalisation. Among the topics, 
speakers will be considering are how to build authentic relationships, being an effective ally and how 
to challenge structural inequity. 

 

Tuesday, 23 November: Personal Skills 

 Communication Skills for Collaboration, 09.00-10.30 GMT 
with Christina von Rotenhan 
Effective public engagement is a two-way communication, with the researchers listening to and 
learning from participants and vice versa. The session introduces key communication skills in the 
context of a collaborative approach to public engagement: from identifying engagement goals and key 
stakeholders, to crafting messaging and adapting your communication to be relevant to audiences 
beyond your field of research. This interactive training session combines short lectures with practical 
exercises to put theory into practice. 



 Intercultural Communication, 10.45-11.30 GMT 
with Dr Kasia Launcha 
Can we still talk about nationality as a factor that has an impact on the way people think, behave or 
communicate? Can we still rely on cultural models from the 70s and 80s? The world has changed since 
- we all use English, the Internet is the norm, and we’re much more well travelled than 50 years 
ago…we can indeed still observe differences in expectations regarding professional communication 
and this session will focus on three interesting cultural dimensions that might come in really handy 
when trying to effectively INFLUENCE across cultures: 
1. Hierarchy - how to position yourself so that people want to listen? 
2. Persuasion - what might be the cultural preferences in argumentation when receiving information? 
3. Communication - what might be the cultural preferences for verbal and non-verbal communication 
styles? 
This session promotes cultural awareness, which can translate into practical strategies and skills to talk 
about one’s research to an international (and intercultural) audience. 
 

 Psychology of Communication: bias, receptiveness and eliminating hierarchy, 14.00-15.30 GMT  
with Dr Lottie Brand 
Challenging topics can often lead to polarising views that are difficult to reconcile. How can we have 
constructive conversations when dealing with controversial issues? How can we challenge the 
dynamic of ‘experts and non-experts’ to eliminate hierarchy and support positive collaborations? 
In this interactive workshop we will explore key communication and psychological strategies to 
support a culture of positive engagement. Here we will introduce ‘prestige bias’, and how it relates to 
science communication and practice ‘conversational receptiveness’ techniques which can be used to 
de-escalate a dialogue. 
Lastly, we will get an insight into lessons learned from AccessLab, an initiative designed to pair local 
researchers with their communities while challenging assumed roles and power structures. 
 

 Creative Encounters, Arts Based Engagement, 18.30-20.00 GMT 
with Dr Suzanne Hecker, Hana Ayoob, Ryd Cook & Nick Saffell  
After an intensive day of exploring communication from different perspectives, now there is an 
opportunity for exploring creative ways to communicate your research. In this hands on workshop, 
you can choose one format to bring your ideas to life: from the visual language of zine making, to 
capturing a concept through photography or moving image, or even learning techniques to think on 
your feet with the art of improv. 
These workshops are fun way to learn new skills and try your hand at weaving your research 
storytelling into a new format! 

Wednesday, 24 November: Challenging Content 

 Networking, 09.00-09.45 GMT 
with Sarah Cruise 
Networking sessions will be hosted by CFA facilitator, Sarah Cruise. These sessions are an opportunity 
to get to know each other better by working in smaller groups to explore topics raised in workshop 
sessions. 

 Confronting Challenging Content, 10.00-11.30 GMT 
with Dr Richard Milne 
Engagement that foregrounds the concerns and questions of the public (rather than broadcasting 
about research) will often mean that people ask difficult questions and question the ethics of 
research. Dr Richard Milne will explore public attitudes to ethically challenging research questions and 
give participants the chance to consider how best to respond to the big questions in the ethics of 
research. 

 Panel Discussion // Challenging Content, 14.00-15.30 GMT 
Moderator: Rebecca Winkels 
Panel: Dr Laura Davies, Dr Anindya Raychaudhuri & Anna-Zoë Herr 
‘Difficult’, i.e., emotional, intimate and/or potentially triggering research content can pose particular 



challenges for engagement. Engaging on such ‘difficult’ content can benefit from reframing. Three 
researchers focusing on death, genocide, and climate change respectively discuss why and how they 
have approached engaging wider audiences. From humour to spirituality and narratives of hope, each 
panellist has explored different formats and framing to connect audiences with their research. 

 Quiz Night, 18.30-19.30 GMT  
This is a chance to get to unwind with some fellow participants and potentially be crowned the quiz 
champions of CFA. With fun and 'engaging' questions will your team be the winners? 

Thursday, 25 November: Data, Security and Cyber Identity 

 Networking, 09.00-09.45 GMT 
with Sarah Cruise 
Networking sessions will be hosted by CFA facilitator, Sarah Cruise. These sessions are an opportunity 
to get to know each other better by working in smaller groups to explore topics raised in workshop 
sessions. 

 How Can We Manage Our Digital Wellbeing and Productivity? 10.00-11.30 GMT with Tyler Shores 
Our time at work and at home are greatly shaped by our digital habits -- how can we strike the right 
balance between productivity and our wellbeing? In this interactive seminar, we will look into some of 
the existing research on how we spend our time onscreen, and discuss ways in which we can manage 
our online and work habits in ways that work best for us. 

 Building your Personal Brand, 14.00-15.30 GMT 
with Amanda Hepton-Patchett  
William Shakespeare said that, “all the world is a stage, and the men and women are merely actors”. 
Personal branding is about how you appear on that stage. In today’s competitive academic world, this 
has never been more important. Your personal brand already exists in the way that you are perceived 
by others - with or without your input. This session will give you some practical tips on how to manage 
that perception and engage with your key stakeholders in the most constructive way. It will also 
provide an opportunity for self-reflection and enable you to take steps towards creating a personal 
brand that will serve you throughout your career. 
 

 Engaging One-Liners, 19.00-20.00 GMT  
with Sarah Cruise 
We often have very little time to capture someone's attention online. People also make judgements, 
assumptions and opinions about us and our content within milliseconds. This creative session explores 
how to craft engaging one-liners to capture attention and influence most positive judgements. 

Friday, 26 November: Collaboration 

 Media Training, 09.00-09.45 GMT 
with the University of Cambridge  
How does the media work? What is newsworthy? What does the media need from researchers? Sarah 
Collins shares tips and hints on communicating challenging subjects and explores how working with 
your institutional press teams can help you share your research more effectively.  

 Reflection and Next Steps, 10.00-11.30 GMT  
with Sarah Cruise 
In this interactive session we will reflect on the week we have spent together, with the opportunity to 
feedback on your experience and set personal goals to continue to push the boundaries of 
engagement! 

 Mentoring Sessions, 14.00-15.30 GMT 
After the Collaborative Futures Academy programme has officially wrapped up, there the option to 
sign up for a 1-to-1 mentoring session with a member of the project team. The project team are 
around all week, should you have any questions, need support or would like a chat before then! 


